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	 12:22 14 mar 2017 Aabrilru discusión contribs. subió Archivo:Beyond-a-commodity worchel 1992.pdf (PDF document of the paper: Worchet S. (1992). Beyond a commodity theory analysis of censorship when abundance and personalism enhance scarcity effects. Basic and Applied Social Psychology, 13,79-93. URL: http://dx.doi.org/10.1207/s15324834basp1301_7)  
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